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. Times change,
@ but people don't.
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Which movie am | talking about?

The story revolves around a young male, who is sent
to live with his aunt/uncle. Into his life comes an
older, wise, bearded mentor, and some supernatural

powers. And of course a super villain...

Is it Harry Potter? Star Wars? LOTR?
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It's *all* of them!
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"Human nature is perpetual, which
means the principles of psychology
are fixed and enduring.’

— Claude Hopkins, Author of Scientific Advertising
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We'll cover:

1. Bargains

2. Surprise
3. Personality

4. Inclusion
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1. Make a Bargain
Irresistible




People want
bargains not
cheapness

@ﬁm Image Source: Tata Motors,
, https://nano.tatamotors.com
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The Ellen Langer Experiment

There is a queue at the photocopier. The person at the front is asked by a stranger...

"Excuse me, | have five pages. May | use the Xerox machine?" 60%
"May | use the Xerox machine, because I'm in a rush?” 94%

"May | use the Xerox machine, because | have to make copies?” 93%

The power of ‘because’

Source: Langer, E., Blank, A., & Chanowitz, B. (1978). The mindless of ostensibly thoughtful action: The role of “placebic”
information in interpersonal interaction. Journal of Personality and Social Psychology, 36(6), 635-642
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All Ties on Sale - Get 80% off | Over-Stock Sale
Ad www.Contoso.com/Ties/Sale
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Adding a reason for the sale can make it
even more compelling.
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2. Harness the
Power of Surprise




Surprise Is
powerful and
can super-
charge other
emotions

— Miclsoft
Ky



Time for more PowerProtein? | Get an Extra 20% Off

Ad www.Contoso.com/PowerProtein/Reorder

Enjoying your protein shakes? Enjoy an additional 20% off your re-order as well.
Thank you for being a loyal customer- we appreciate you!
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Find ways to bring the unexpected to
surprise and delight searchers.
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3. Showcase your
Personality




We buy on
emotion,

and justify
with logic
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Awkward You Obviously - Mean S6 - ©

samsung.com
www.samsung.com/uk/galaxys6/

Our Battery Lasts Up To 4 Hours From Only 10 M...

Ratings: Features 9/10 - Ease of use 9/10

376,129 followers on Google+

Samsung Galaxy S6 Smart Accessories

James Corden & Galax...
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The S6 Goes All The Way - To The Edge Without Bending
. www.samsung.com/uk/galaxys6/ ~
Find Out More About Our New Phones!
Ratings: Features 9/10 - Ease of use 9/10 - Ease of set-up 9/10
Samsung Galaxy S6 Smart Accessories
James Corden & Galaxy S6
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Build connection and attachment with
your audience by letting your personality
shine.
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4. Deliberately Include




Inclusive Marketing:
The New Frontier

v of millennials and Gen Z will
70% choose one brand over another if
it demonstrates diversity in its

promotions

o of millennials say they'd choose
47 % an inclusive brand over a

competitor

1. Kantar Millward Brown & Unilever analysis of 186 ads, scoring in the top 25% as compared to the bottom 25% for progressiveness of main
as perceived by viewers. 2. Google, LGBT Advertising: How Brands are Taking a Stance on Issues . 3. Community Marketing Inc., “Table:

characters,
Attitudes about Brands & Shopping,” 2012 LGBT Community Survey, Nielsen, State of LGBTQ consumer 4. Cause Marketing, citing a study by
Edelman, January 5 2017 ANA
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Inclusive advertising
done authentically, feels
like connection and
family, it produces the
feelings of joy and
trust.

The Psychology of Inclusion and the Effects in
Advertising, Microsoft Advertising, 2020



https://microsoft.sharepoint.com/:p:/r/teams/GSBTNDM/Shared%20Documents/Market%20Intelligence/Primary%20Research/Psychology%20of%20Inclusion/Psychology%20of%20Inclusion%20Phase%202.pptx?d=wefd2a2124cae49af92279072eaeec4c1&csf=1&e=RhVn0n.

Brands representing diversity in ads...

are more authentic
63% 069% 59% 129 57%

Women Ethnic Minorities Caucasian
64% 68% 60% 68% 52%

are more trustworthy

The Psychology of Inclusion and the Effects in Advertising, Microsoft Advertising, 2020
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https://microsoft.sharepoint.com/:p:/r/teams/GSBTNDM/Shared%20Documents/Market%20Intelligence/Primary%20Research/Psychology%20of%20Inclusion/Psychology%20of%20Inclusion%20Phase%202.pptx?d=wefd2a2124cae49af92279072eaeec4c1&csf=1&e=RhVn0n.

How do we apply it to PPC?
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Whén'gréating campaigns, KW lists and ad copy we
~.are subject to our own biases/blind spots
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Ad copy
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b car insurance for 50 and over O Q

All Images Videos News | My saves

77 500.000 Results Date ~ Language « Region «

Cheap Over 50s Car Insurance Quotes | Compare the Market
https:/iwww.comparethemarket.com/car-insurance/over-50s ~

If you're over 50, there are various ways to help reduce your car insurance premiums. Read our guide to
over 50s car insurance and compare quotes today.

Over 50s Car Insurance - Get a Quote Today | Age Co ...
hitps:iwww.ageco.co.uk/insurance/car-insurance v

Age Co award winning Car Insurance policies have been tallored specifically 1o the over 50s. Get a Car
Insurance quote .., there must be more than a 50% chance of ..,

Over 50s Car Insurance - MoneySuperMarket
hitps://iwww.moneysupermarket.com/car-insurance/over-50

Good news for drivers over 50: your premiums are the second cheapest of all drivers, on average. Find
out why car Insurance for the over 50s Is cheaper — and See .,

Over 50 Car Insurance | Cheap Car Insurance for Older Drivers
https:/iwww.hastingsdirect.com/car-insurance/over-50s-car-insurance.shtmi ~

Find grea! car insurance policies that reflects the valuable experience of older drivers. Hastings Direct

offer Defaqto 5 Star rated over 50s car insurance at great ... == Microsoft




b cell phone discount for military a Q

All Images Videos News | My saves

19.200.000 Resulls Date = Language ~ Region ~

Military Cell Phone - Search Military Cell Phone
http:/iveww.izito.ws/military cell phone ~
Ad Get Military Cell Phone, Gel Instant Quality Resulis Now!
Find Relaied Results Now - Explore the Best Info Now
Belter Results Search Efficiently

Search Smarter Find Fast

Military Discounts on Cellular Phone Plans | Military.com
https:/iwww.military com/discounts/military-discounts-on-cellular-phone-plans.him|

Looking for a new cell phone plan? Usa the following military discounts to get the best deal to suit your
needs.

Veteran & Military Cell Phone Discounts
hitps://militarybenefits.info/veteran-military-cell-phone-discounts ~

Active duty military, reserves and veterans are eligible for military and veteran discounts from many of the
major cell phone service providers, See our list of major ...

Discounts for Military & Veteran Families from AT&T
hitps./'www.atl.com/offers/discount-program/military-discount ~

The AT&T Military Program provides military discounts for active military, veterans, ... Explore home
phone Explore home phone Explore home phone
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Whose voice is
missing?




Use the keyword planner to help mine inclusive keywords

‘ies

Tools v Import Campaigns v

Ad Preview and Diagnostics Tool

Keyword Planner

Microsoft Merchant Center

Microsoft Advertising Editor

Microsoft Advertising Intelligence

Keyword (by relevance)
athical investment company

ethical investme

elhical irvesimen

othica yivestments

othical irvestment services

athical irvestment grouo

uk ethicst investment

define efvcal Mvestman!

norhwest ecal Fvestmants

top efycol Investmants

bes! ethical rwvesimenis

aihical invesiment association

othical investment infonraton

glabal athical investmenss

elhical investment axamples

efhicsl investment fund
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Dynamic Search Ads help you spot exclusions
in your keywords and ad copy

Create dynamic ad target

With dynamic search ads, we automatically generate ads for you based on the content of your website. Set up dynamic ad targets to tell us what part of your website

to focus on. Laam more

Your website:

(®) Target categones of webpages @
() Target all webpages @
(O Target specific webpages ©

Target categories from your website

igbt =
Categories Wabsite coverags
holiday types> 0.02%
"
igbt
holiday types> =
ight nolidays ,
holiday types>ight hobdays> -
1}
overvew

»

»

»

Selected dynamic ad targets @ Ciear all bids
Leave the bid empty to use the defauit ad group bid: 1 USD

&« Remove all targets

«  category 1
holiday types/igbt
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Remember to optimize Shopping Campaigns too

b left handed scissors for adults G £O

Al Shopping Images Videos Maps Neaws My saves

=' Microsoft  Sign in to see work resuts
Optimize your feed:

Q Nea Weat Bractord Townalilp, Peansyivania - Change

left handed scissors for adults

élee re'slln;'{h;t include « Title to include product details,
with most important data up front

See left handed scissors for adults
n a l ] - « 'Adaptive’, ‘Ethical’,
A ‘Sustainable’ etc.

Maped Soft Lefi-Handed  Maped Weatcot! Fikars Leftly  OLFASwaigh, 7
Gal Mult Office Scisso Essantials S 15917 8 Inch Kids Scissors  Edge Pracisi
£10.02 $15.00 $9.99 £9.16 $31.05 $22.00
AMAZ0 \ Ulins AMAZ0N, COm Amazon.com Suppias Guys  AllMed

L2 8 2 & X
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A few simple optimizations can yield big
wins and grow loyalty.
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. 1. Harness the Power of Surprise
LEt S 2. Make a Bargain Irresistible

e p: 3. Showcase your Personality

4. Deliberately Include
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Say hi @purnavirji
Add me on LinkedIn



