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Times change, 

but people don’t.



Which movie am I talking about? 

The story revolves around a young male, who is sent 

to live with his aunt/uncle. Into his life comes an 

older, wise, bearded mentor, and some supernatural 

powers. And of course a super villain... 
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Is it Harry Potter? Star Wars? LOTR? 
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It’s *all* of them!



“Human nature is perpetual, which 

means the principles of psychology 

are fixed and enduring.” 

– Claude Hopkins, Author of Scientific Advertising
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We’ll cover:

1. Bargains

2. Surprise

3. Personality

4. Inclusion
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1. Make a Bargain 

Irresistible



Image Source: Tata Motors, 

https://nano.tatamotors.com

People want 
bargains not 
cheapness



The Ellen Langer Experiment

Source: Langer, E., Blank, A., & Chanowitz, B. (1978). The mindless of ostensibly thoughtful action: The role of “placebic” 

information in interpersonal interaction. Journal of Personality and Social Psychology, 36(6), 635-642

There is a queue at the photocopier. The person at the front is asked by a stranger…

"Excuse me, I have five pages. May I use the Xerox machine?"

"May I use the Xerox machine, because I’m in a rush?“ 

"May I use the Xerox machine, because I have to make copies?“

‘because’ 

@PurnaVirji

94%

60% 

93%
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Adding a reason for the sale can make it 

even more compelling.
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2. Harness the 

Power of Surprise



Surprise is 
powerful and 
can super-
charge other 
emotions 
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Find ways to bring the unexpected to 

surprise and delight searchers.
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3. Showcase your 

Personality



We buy on 

emotion, 

and justify 

with logic
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Build connection and attachment with 

your audience by letting your personality 

shine. 
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4. Deliberately Include



Inclusive Marketing: 
The New Frontier

of millennials say they'd choose 

an inclusive brand over a 

competitor

of millennials and Gen Z will 

choose one brand over another if 

it demonstrates diversity in its 

promotions

1. Kantar Millward Brown & Unilever analysis of 186 ads, scoring in the top 25% as compared to the bottom 25% for progressiveness of main 
characters, as perceived by viewers. 2. Google, LGBT Advertising: How Brands are Taking a Stance on Issues . 3. Community Marketing Inc., “Table: 
Attitudes about Brands & Shopping,” 2012 LGBT Community Survey, Nielsen, State of LGBTQ consumer 4. Cause Marketing, citing a study by 
Edelman, January 5 2017 ANA

70%

47%



Inclusive advertising 

done authentically, feels 

like connection and 

family, it produces the 

feelings of joy and 

trust.

The Psychology of Inclusion and the Effects in 

Advertising, Microsoft Advertising, 2020

https://microsoft.sharepoint.com/:p:/r/teams/GSBTNDM/Shared%20Documents/Market%20Intelligence/Primary%20Research/Psychology%20of%20Inclusion/Psychology%20of%20Inclusion%20Phase%202.pptx?d=wefd2a2124cae49af92279072eaeec4c1&csf=1&e=RhVn0n.
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Brands representing diversity in ads…

are more authentic

are more trustworthy

63%        69%          59%        72%          57%

64%        68%          60%        68%          52%

All Women Men Ethnic Minorities Caucasian

The Psychology of Inclusion and the Effects in Advertising, Microsoft Advertising, 2020

https://microsoft.sharepoint.com/:p:/r/teams/GSBTNDM/Shared%20Documents/Market%20Intelligence/Primary%20Research/Psychology%20of%20Inclusion/Psychology%20of%20Inclusion%20Phase%202.pptx?d=wefd2a2124cae49af92279072eaeec4c1&csf=1&e=RhVn0n.
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How do we apply it to PPC?



When creating campaigns, KW lists and ad copy we 
are subject to our own biases/blind spots

Gender
Age

Family life

Job title

Job function

Employer

Location

Income
Needs

Pain points

Challenges

KW lists

Ad copy

Websites
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Whose voice is 

missing?



Use the keyword planner to help mine inclusive keywords



Dynamic Search Ads help you spot exclusions 
in your keywords and ad copy



• Optimize your feed:

• Title to include product details, 

with most important data up front

• ‘Adaptive’, ‘Ethical’, 

‘Sustainable’ etc.

Remember to optimize Shopping Campaigns too



A few simple optimizations can yield big 

wins and grow loyalty.
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1. Harness the Power of Surprise

2. Make a Bargain Irresistible

3. Showcase your Personality

4. Deliberately Include

Let’s 
recap:
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Thank you!

Say hi @purnavirji 

Add me on LinkedIn


