
Over a third 
said a social networking pro�le 

proved they had lied about their 

quali�cations on their CV.

13 %
claimed a potential employee had 

made discriminatory comments 

on their Facebook page.

9 %
said provocative or inappropriate 

photographs had been posted on 

the account.
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SOCIAL MEDIA 

THE GROWTH OF

56%
of them are from
outside of the US

95%
of them use LinkedIn

Fastest growing 
segment of users:

College-aged kids

Chicago:
Fastest growing

city on Facebook

in terms of usage in 2010 

6,000,000,000 images
equates to its members uploading more than 

3,500 images
per minute.

During the average 20-minute period in 2010, there were: 

5870,000 wall posts  2,716,000 photos uploaded  10,208,000 comments posted

Sources:
www.simplyzesty.com/social-media/decade-social-media/

www.socialnomics.net/2011/06/07/10-wow-social-media-statistics/
www.browsermedia.co.uk/2011/03/30/2011-social-media-statistics-show-huge-growth/
www.arikhanson.com/2011/01/31/16-social-media-statistics-that-might-surprise-yout/

http://www.macworld.com/article/145719/2010/01/facebook_jobs.html
www.rian.ru

www.pingdom.com
www.google.com/trends
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If Facebook were a country it would be the 

world’s 3rd
largest country

(after China and India)

and 2x the size of the U.S. population

80% of companies use
social media for recruitment 
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53 % of employers research potential
job candidates on social networks


